00 NH
publg\‘ecl’rh ‘—v§’

helping health happen Grampian

Brand Identity Guidelines

NHS Grampian Corporate Identity

N H S Please note this campaign / project branding does not replace our official
\ NHS Grampian corporate identity or established organisation templates -
- but shows it in black.

Grampian The NHS Grampian logo must feature on any printed materials created as
developing new department sub identities is not allowed by NHSScotland.

Background

It is important that the Public Health identity, while unique, is linked to the NHS brand. This is to ensure that
public and partners understand it is a key part of the NHS with all the expertise, comprehensive, universal and
free at the point of delivery benefits this signifies. With this in mind the Public Health identity should therefore
never be shown on its own or in any abbreviated way which would mean this link is lost.

Primary Logo - ‘Opposite Edges’ Layout

For most publications and materials produced principally by Public Health this should be the main identity
used. This means the NHS logo is placed at the top right or lower right (as per the national guidance rules) with
the Public Health identity on the matching left hand side position. For some pre-agreed promotional Public
Health items the identity might be shown larger and centred but this will be limited and approved by the brand
management team.
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‘Opposite Edges’logo layout

Secondary Logo - ‘Paired’ Layout

For publications and materials where Public Health was not the primary sponsor or where there is limited
space then the ‘paired’identity should be used. This allows the two logos to be much closer together and it
should be placed according to the main NHS identity rules i.e. the top right or lower right depending on what
looks best but again with the Public Health logo to the left hand side

of the NHS logo.

When a Health & Social Care Partnership (H&SCP) identity is also Paired’logo layout

required this layout is the preferred one with the supporting

council identity going to the left of the Public Health logo 'J’\ NHS

not between it and the NHS brand. publichealth ==~
helping health happen Grampian

Public Health - Helping Health Happen Campaign Brand Identity Guidelines (Version 4)



Using the Public Health Identity With Other Partnership Logos

For projects where joint working with other partners has occurred the process in determining which identity is
as follows. If Public Health has been the primary sponsor or lead partner then the Primary ‘Opposite Edges’logo
should be used. If various partners have been involved to an equal degree then the Secondary ‘Paired’ identity
should be the preferred option. This In instances where there are numerous partners involved and, potentially,
many different logos then, to avoid overloading cover pages, consideration should be given to a separate
dedicated page which can carry all the identities in more space.
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Mono Version 202
The mono version of the identity should only ever be used in r N H S
material printed in black and white only. publichealth MV
helping health happen Gl’amplan

Reversed out

For accessibility reasons the identity on a coloured e 0

background should be avoided when possible. N HS
If the logo must be used against a background, which pubhcheg”‘h \_\f'—/
allows very good contrast, it may be reversed out helping health happen Grampian

completely in white.

Colours

To reinforce brand identity and recognition, the colours should not be changed or replaced with any other
colour.To ensure clarity and help the logo stand out a clear area around the logo should be maintained and
when possible always be placed on a white background.

‘ Pantone 158 ‘ Black 100% . Black 80%

C:0 M:65 Y:95 K:0 COM:OY:0K:100 COMOY:0K:80
R:232 G119 B:34 R:35G:31B:32 R:88 G:89 B:91

Resizing & Positioning

The identity needs to be consistently and correctly ® orn®

applied to look professional, therefore the identity NHS
must never be altered or modified. Only ever use the publichealth N— —
original ﬁles supplied. helping health happen Grampian

The identity can be resized but the scale must be
kept in proportion to the original - take a moment to

check the end result looks correct when placing. ® .J.\
Never squash or stretch the identity under any

circumstances. pUb“CheC” h NHS
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The Identity In Use
A few suggestions on how the branding could be used.
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Pop Up Banner

Paperwork
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publichealth o el Click to add title
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Click to add title

Click to add subtitle
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PowerPoint Template
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Message
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Delete Reply Reply Forward @J'A[[achmen( Move Junk Rules
All

*e FW: PRMG forms

INNOCENT, Wendy (NHS GRAMPIAN)
MITCHELL, Andrew (NHS GRAMPIAN)
Friday, 26 April 2019 at 13:18

Show Details

‘3 Print Request Form... j Print Request Form...

198.7 KB 198.7 KB

1> Download All = Preview All

= You forwarded this message on 26/04/2019, 14:47.
|» This message is flagged for follow up.

Please see attached

Kind wishes
Wendy

Wendy Innocent

Public Health Practitioner - Advanced
Directorate of Public Health
Summerfield House

2 Eday Road

Aberdeen

AB15 6RE

Tel: 01224 558553
Email: wendy.innocent@nhs.net

Please note that | am in the office Monday, Tuesday, Wednesday and Thursday
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Read/Unread Categorize Fg

Public Health email Signature Logo

Insert the preferred branding in your email signature.
Please note that the branding can only be added to
email signatures through Microsoft Outlook.
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